Direct Mail Detox…
Simplifying the most valuable 
resource you have… 
The easy way to grow your business, work less and earn more.

It’s true. Most entrepreneurs that I know complicate things too much.  They invest in the wrong areas in their business. And they completely neglect the most important areas… the ones that pay the biggest rewards.

For example, there is a very large percentage of the entrepreneurial population involved in either real estate or mortgage brokering.  Calgary, where I live, has 4,500 realtors – for a million people. That’s 1 realtor for every 222 people – and out of those 222, I would be willing to guess that less than 80 of them would be home buyers (factoring in children and couples – there are only 80 or so households to market to).

1 realtor for every 80 homes!

Overkill? 

Heck ya.

No WONDER less than 2% of them in Calgary make a living, despite Calgary being one of the hottest real estate markets in North America (if you doubt that claim – search Calgary housing on Google to see for yourself – the average home price is increasing at 30-40% A YEAR!).  Makes me damn happy I bought 13 years ago – and have increased the value of my home by 410% from what I paid.

Anyhow, back to the marketing for your business.

How does the average realtor market their business? They get their license and they go straight after their friends and family… announcing how proud they are that they are getting into the business and that everyone should support them while they get started. Remember, at this point, they have no experience or background on actually buying or selling homes.

So they send a letter or two to their database. And they wait. And they realize that their friends and family get 3 to 4 of those letters A MONTH from other people they know.

So they start phoning people asking for their business… and get rejected time and time again.

So they start going to the network meetings. Breakfast lunch and dinner – they become networking groupies… floating from one group to another. Desperate for a deal as their savings account is rapidly diminishing.  They quickly realize that the other people in the networking groups also attend other meetings and have closer relationships with the 37 other realtors in the other groups.

Maybe they take out an ad or put their pretty picture on a bus stop – that’s the ticket! Guaranteed that’ll work… right? 
Oh ya, they do this with ZERO training on how to write an effective ad or bus stop billboard.  
How do they find what to do? 
They copy what ALL the other unsuccessful realtors are doing! They look at other ads and other bus stops – and model their ad after those. Why? Because if they are investing that money every month – it MUST be working… right?  Couldn’t be more wrong. 
Remember: 98% of realtors don’t make a living… so do you think it’s a good idea to model your marketing after them? NOT.

So, what have they missed, and how does it apply

to their business… and to your own?
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Ok, here is what I would do if I was to get into the real estate business… and here is what I would do if I was consulting with any business owner.

First thing: I would lock myself away at the library, in a hotel room, or in some form of private location where there are zero distractions and I could dedicate 2 days to this process. It could be the most profitable 2 days of your life, so probably worth the time.

I would bring reams of paper, a laptop, lots of pens, photos of your loved ones, and/or photos of your dream future (cars, homes, travel destinations, relationships, kids, pictures that remind you of freedom, or passion and of your entrepreneurial dream).

Then I would start asking myself some pretty tough questions and putting those answers down on paper.

1) Why am I doing this? What will it give me when I achieve it? (this can be non-monetary goals as well as monetary_

2) How will each and every one of those make me feel? Does that feeling come from deep within the pit of your stomach? Or do you feel it resonating from your heart?  Note these things down.

3) Why did I enter/start this business?

4) How long do I want to be in this business? What is my goal I am aiming for after I achieve my greatest goal (retirement, start another business, travel, give to others, etc.)

5) What am I willing to sacrifice to achieve my dreams?

6) What won’t I do to achieve those dreams? 

7) What makes me as a person different? Write down all your pluses and minuses. Write down all your past jobs, past experiences, past successes and past failures.  Write down your unique characteristics. 

8) If you could be a superhero, or a world leader – who would you be? What would you do with your average day? What are your strengths? Weaknesses? This may sound silly – but I will tell you this: the most successful people in business and society have this grand vision on who they are now and who they want to be. Everything they do and say drives them towards their goal.

9) What are you great at? What do you suck at?

10) What do you feel your average hourly income should be? Do the math. Write down what you want to earn in a year. Then factor in that less than 50% of your working time will be income generating time – it’s just reality.  Now calculate what your average productive hour is worth.  THIS IS IMPORTANT. Most people have never calculated this number… yet it opens your mind to what must be done and what must be changed.
11) If money was no object, what would you love to do, to be… who would you hang out with… what would you do in your off hours… the key here is: money is NO object. Write it down.

12) Imagine 30 years from now, you wake up and you are at your own funeral. Who would be giving your eulogy? What would you like to hear them say? Write out the eulogy you would love to hear. (This is a very difficult drill to do – but it can really open your eyes to a wonderful life ahead of you).
Now you have the basics down. We could go on for hours on this part – but this will be enough to proceed.
Let me ask you this…

How many realtors get into the business and ask themselves even ONE of these questions? How many business owners in general ask these questions? They think they can waltz in, make themselves a fortune in the real estate market (because so many people on tv seem to be doing it)… without one thought on what drives them or why people should buy from them, over the 4,999 other realtors that are going after the same people they are.
Realtors are really no different than other business owners – I just pick on them because there are SO MANY OF THEM TO PICK ON.

Now that you understand more of who you are and why you are doing this, we can now go on to decide how you are going to use this information to build your business.

Note: growing a successful business is NOT a one-time thing.  You have to educate yourself on every nuance of success, financial understanding, mindsets of winners, achievement, marketing, advertising, management, time management, etc.  You will NEVER know it all… and you must continually invest in your further education. Traditional schooling is ok, but true success is not found there (how many professors in College oir University are financially successful – few if any).
A true success education comes from those who are out there doing it in the real world – not reading it in a text book and regurgitating their untested theories to a classroom full of students.  Find people who ARE successful – and learn from them. It doesn’t matter what industry they are in either.  Learn how to think like them – see the world like them – market your business like them. That type of education can only be found outside of the regular school system.

I personally invest tens of thousands of dollars a year on my continual learning. All I look for in a $5,000 a seat seminar – or a $2,500 home study program is ONE BIG IDEA I can apply to my own life and business. One idea is all I need – and that one idea will make me many multiples of my investment back.

Just last weekend I invested $2,500
for a 2 day workshop on writing 
sales copy and advertisements.
Most people think this is WAY too much for 2 days and would never do it themselves. Even those who did invest in the event, may or may not have understood what I did there.  I got one massive new idea that will triple my productivity (and subsequently, my income) this year alone.  
Yet, right in front of me was a husband wife team who did nothing but complain the whole time. The room was too cold, the chairs were too hard, the exercise didn’t make sense to their industry, the paper was too thin, you name it and they had a complaint about it.  
With that attitude they will probably come out of there with nothing good to say and will never make anything of themselves. 
Meanwhile, people like me “got it” and will go on to make hundreds of thousands, even millions of dollars, from that one big idea they completely missed.

So I urge you to pay close attention and open your mind to the one-big-idea theory. It alone explains those who ARE successful and those who are not.
Once you have the answers to these questions, you have the foundation for a very successful marketing campaign.  
Simplifying Your Marketing
You need to get your head wrapped around the fact that effective marketing is MUCH simpler than non-effective (typical) marketing.

There are some basics you must understand – but once you understand and start using those – it is all a matter of testing and measuring and you WILL become successful.  How long? That, I wish I could say.  If you are diligent in testing that what you learn here – it could happen in a month – maybe three. You won’t get rich that quickly – but you will create systems that can make you rich.

Success is all about the implementation of proven templates and blueprints into your business.

The 1-2-3 Blueprint
(the same blueprint that helps my clients earn the huge returns that they do).  This is the same system that I would model to the T if I lost it all and had to start over again.
The 3 foundational principles in moving forward with your blueprint:

1) Start using measurable marketing in everything you do. 

2) Start focusing on generating leads – not sales.

3) Starting using systems to convert leads into sales and sales into repeat buyers.

MEASURING AND TESTING
As mentioned previously, you need to track EVERYTHING.  Noting what works, what didn’t, how well it works or didn’t, exactly what you did, etc.

The easiest way to do this is keep a simple excel spreadsheet (or something similar) detailing everything that has happened.

Then it is time to rank the results you got.

Rank it:

1 – stellar success and either brought in a ton of sales, new leads, or positive comments from your customers and prospects.

2 – marginally successful – broke even on profits (or small profit), got a few new leads or positive comments

3 – not good results at all – lost money or time for nothing, no new leads or sales, no one even noticed you during your attempt

4 – disgustingly bad – big loser, negative feedback and comments, complete waste of time for your business

Rank every thing you have done over the last 7 exercises – from 1 through 4.

Then separate them into 1’s and 2’s – then another group of 3’s and 4’s

The 1’s and 2’s you are going to do again… the rest you will hold off for now and revisit them in 6 months or so (things change – what didn’t work now may work exceptionally well in 6 months – the internet and society is on warp drive right now – never throw out your test results.

You can even go further into detail and give your honest thoughts on why some things worked and didn’t. These notes you make could be worth a fortune to you in 6 or 12 months.  Rather than reinventing the wheel – you may find you tested it already but forgot it didn’t work – or did work.

Now – rank your 1’s and 2’s into a 1 – 5 list or 1 – 10 or however many things you have listed.  This ranking is on your favorite promotion you did that ranked a 1 or 2.  What made you the most excited or gave you the most enjoyment?

1 being your most favorite – 10 being least.

Take your top 3 of them. 

List on a new page of paper.

Now write out how you can make them better, more fun, more exciting, more profitable, more enticing, more powerful, more appealing to the emotions… anything you can think of to make it better – write it down.

	Campaign
	Success Ranking
	Details
	Notes

	CD43 Postcard Campaign
	1
	Brought in large new client (client name) worth $50,000, plus got 346 people on teleseminar
	Simple white background – black text – teaser copy sent to web page – 5 x 5” postcard

	SLS2-B Sales letter to existing clients for Halloween promotion
	3
	Sent out 1,000 letters at total cost of $1,500 = total sales = $950
	Try a grabber next time – plain letter with Halloween approach and this copy did not work

	Coffee Stain Postcard
	1
	Mailed to 540 people – brought in $9,500 in work immediately – plus 5 new referrals for followup
	“stole” look from other company – changed copy and made it look like it was stained by coffee = use as new brand for materials?

	CS5-C Client Stampede Letter with small cowboy hat
	2
	Cost a lot to mail = but broke even on initial sales
	Try again as people commented back they like the approach

	$50 Gift cert
	1
	$97 investment for printing = $3947 in sales!
	Definitely run to existing clients twice a year minimum

	BRG Bell Mailer
	4
	Mailed out bell as grabber on letter – total cost to mail $2,500 = returns NIL = complete flop
	Don’t bother with copy approach taken – test completely different approach


Post these types of results on a regular basis. Keep in marketing results binder – review monthly – or whenever you need new promotion ideas.

With the above example – you would definitely want to run ALL the 1’s at least one more time a year, test the 2’s again – and don’t bother running the 3’s.

THINGS TO TEST

(only test one thing at a time or test is invalid, test must be run to exact same list or publication as initial control)

· Free samples

· Quantity discounts

· Referral request

· Method of payments (cash, check, ccard, multiple credit card options, purchase orders, extended payments)

· Method of response: phone, mail, email, web, fax, in-store

· Regular envelop vs larger

· Live stamps vs pre-printed

· Teaser copy on envelope vs none

· Window envelope vs regular

· Life letter (cover letter) vs none

· Form of order card (BRC or fax in)

· Signature in blue ink vs black

· Different headlines

· Handwriting in margins or spread throughout

· 1 page letter vs multiple page

· 4 page letter vs 12 page

· Opening paragraph

· Change the PS

· “up the ante” with bonuses

· Color vs black and white

· 4 color vs 2 color

· Textured paper vs plain

· White paper vs color

· White order form vs color

· Font size

· Different font

· Guarantee length

· Bonus bundle

· Boxes for testimonials and sidebars

· Straight line boxes or dashed lines

· Deadlines vs no deadlines

· List rental – try new sources – new lists – hotline buyers

· Write as if from you vs write as if from someone else (staff, spouse, client, supplier)

TIPS FOR REVIEWING YOUR SUCCESS PACKAGES

1. Review and note (on separate tracking file) the control package.  Make a list of all the key components: copy, offer, PS, headline, graphics, envelopes. Note who exactly it was mailed to. Color or black and white?

2. Only record FACTS – never your feelings or impressions.  What may seem like it won’t work, can end up being your most successful package. And vice versa – what seems like your best work ever, may flop badly.

3. Once you have a control – are there ways you can do the same package – but at a lower cost? Test it again – with cheaper paper, envelopes, in black and white instead of color, etc. You may find the same results with a much cheaper package

Marketing is useless if you don’t know the results.  You MUST test everything – and test consistently throughout the year, logging all of your results.

The simplest of tests can reveal MASSIVE breakthroughs that put serious money in your pocket.

Start writing out your results NOW.

GENERATING LEADS VS SALES
By far, the biggest mistake entrepreneurs make in their marketing is moving in way too fast for the kill.  
You need to warm your ideal prospect up to you 
before trying to squeeze money out of their pocket.
We are going to focus in on building some strong lead generating ads, and use those to start building your database and building you some long term clients and profit streams.

Below you will see some sample templates for creating your own 2 step lead generation system. What we need to do is start designing the ad, the report, and the sales letter – all at once.

1) Start recording newspapers, trade mags, directories etc where your ideal clients are reading – get their media kits – and pricing

2) Try crafting a step ad using the template below – send in for review

3) What information is most useful to your prospects? What is most interesting? Begin working on a 1 – 3 page special report you can use for lead generation. Ideally you hit on the Top 7 Dangers of Hiring a _______, or The 6 Most Important Tips For Improving Your Business ________, or a complete report based on industry research 10 Industry Trends That Could Endanger Your Business ________

4) When you are in your best “sales mode” do you feel differently than normal?  How do you get yourself into that mode? I want you to tape record your best sales pitch. Either speaking to a real prospect, or to a friend or family member.  Or, you can have me tape it and send you the recording for transcription (1 cent per word for transcription with Debbie at Internet Transcribers.com - lproctor3805@charter.net)

Sample 2 Step Advertisement


One I ran with great success – easily modified to fit your business (average price to run ad this size - $400-$500)


This is the Free Report Offered – along with the sales letter that goes along with it.  Try and understand what makes this sequence work – and how it can be modified to fit your business. 

FREE REPORT

There are only 3 ways to grow your business… so don’t make it too complicated - by Troy D White
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“Turning Your Words Into Wealth”

Every single small business was started with a dream.  Provide good products and services, help others with their wants and needs, continually grow and strengthen, and lastly, to put a healthy profit back into the business so that the business owner can enjoy the fruits of their labor.

The breakdown seems to occur as business owners get wrapped up in day to day business and forget about the most important parts of their dream – growth and profits.

Without profit, you are closing your doors, employees are out of work and your clients have to look elsewhere for a new supplier.  

A very sad day… that can be avoided.

Continual growth within your company is critical.  And growth can happen one of 3 ways.

You can…

1) Get more clients

2) Get your clients to buy more products or services from you when they buy

3) Get your clients to buy more often from you

Almost 95% of business focus on only one of these – and that is one of the biggest mistakes you can make.  

Everyone focuses in on getting more clients – and that’s it.

Get more clients, get more clients, get more clients… and then once they get a new client and sell them something – they drop them like a sack of potatoes.  

Never contacted again, never a thank you, never a reminder to buy again – just take the money and run.

Let me ask you this… when you buy something of value (let’s say $500 or more), it is a significant investment – right?  

· You search high and low to find the right supplier, the right sales person and the right product for your needs.  

· You finally make a decision and decide to buy.  

· You plunk down your hard earned money.
· You walk out with your goods – take it home, set it up – enjoy it… and usually that is it – you never hear back or return to that store – right?

Sounds typical?  Usually that is the case.  

Now imagine this… two days later you get an urgent piece of mail (couriered to you) from the person you bought from.  Inside is a nice little surprise gift and thank you card.  

Very nice!  

Not very often you even get a thank you , let alone a gift.

5 days later, you get another letter in the mail from that same person.  This time, in honor of your patronage, they send you a $50 gift certificate if you ever want to come back for something else.

Another week goes by and you get another letter – this time there is special offer for preferred clients on an item you have been thinking of buying but never got around to it.  They are offering a closed door special evening with win and cheese, entertainment for the kids, and some nice door prizes for showing up.

What do you think the chances are that you would go back and buy again?  Ninety nine out of a hundred people would probably go back – especially if they had been thinking of this type of product before – heck even just show up  for the freebies and wine and cheese.

I am going to let you in on a secret…

The system I just described will bring you up to ten times the amount of profits you are getting now (and in many cases, much more)!

And yet, almost no-one in business does it.

Why?

2 reasons really – lack of knowledge about the system, and laziness. 

That’s it – one of those 2 reasons are what are holding you back from tripling or quadrupling your profits with relatively little work.

I am going to help you with the one reason – lack of knowledge.  

From there, it is entirely up to you to implement it into your business.

Fact: If you use a direct sales force, it can cost upwards of $300 per sales call now (based on recent research done). Time, resources, administration etc… all add up to cost you huge dollars!  

Once you have a client – it is your duty to treat them like absolute gold.  If you don’t… someone else will.  And the incremental cost to sell something else to this client is almost nothing.  

Yet, most business owners forget this, and move on to the next new client… costing themselves another $300 – instead of $0 – something is definitely wrong here!2 examples:  I asked a friend of mine the other day about his business.  He has been in the renovation business for 15 years and has done well for himself.  I asked him how many clients he had sold to in that period of time – approximately 5,000 or more had bought something from him.  Then I asked him the clincher – have you ever asked them for more business or contacted them again?  Guess what – no, he never has.  Possible business lost – tens or hundreds of thousands of dollars.  If he had a follow up system to contact them again – he would be much further ahead than he is today.

Another case:  a couple years ago I invested $2,000 in some children’s educational products (books, videos, games, courses etc).  It was an awesome package and they had a great sales process.  Very happy with what I got for the money.  Never once, did I ever hear from them again! I phoned the president and asked him about this – his attitude was that it is up to the client to contact them.  Awful – I spent $2,000 with them, and he thinks I should contact him again to buy more?  If he actually had a program in place to follow up – I would probably pay $50 - $100 per month for additional products and services for my kids.

This is so common in business, that it is not funny at all. Each and every business owner with this attitude is losing thousands of dollars per month – without even knowing it!

So, how can it be fixed?

Like I said – there are 3 ways to grow a business.  And I will share with you how any business can grow all 3 ways with relatively little cost – and incredible returns.

1) Get more clients.  The most costly way to do this is with live sales people.  You can mail out a physical letter to your target market for $0.50.  If you are mailing these to the right audience, and you have a very compelling sales pitch in your letter – for $50 you can probably get 3 – 5 new clients. Much more reasonable than $300 per call for a live person – you think?  

And yes, direct mail works in EVERY business. It is cheap, effective and very powerful if done right.  

Learning to write effective copy can be the most lucrative skill you can use in your business.  Effective copy can be used in direct mail pieces, postcards, thank you cards, up sell offers, advertising, yellow pages, faxes, emails, web sites, business cards… the list goes on.  

Learn to write effective copy!  

Or find a copywriter that writes direct response copy.  

Very important – do not hire an ad agency unless they write direct response copy pieces.  Otherwise you will get a real pretty advertisement that wins them an award, costs you a small fortune – and doesn’t get you one client!

Mail out direct pieces to targeted businesses and people.  You can buy or rent mailing lists from reputable list brokers – look up mailing list brokers in your yellow pages.  Tell them exactly who you are targeting – 45+ year old males, white collar job, 2.5 kids, drives a BMW, makes $107,000 + per year, has a  dvd player and has 2 cats and a dog.  Yes, you can buy lists that specific – the perfect client – yours for the mailing.

Test out 100 or even 500 names.  See what response you get.  You will surprise yourself!

Always remember though – the copy is the most important piece you can have in your sales arsenal.  A good sales letter is as good as your best sales person.  Basically that’s exactly what a good sales letter is – a clone of your best sales person’s best sales pitch.  

(Hint: one of the best ways to write a sales letter is this – get your best sales person in their selling ‘mode’ (be it practicing or actually in front of clients) and have them record their sales pitch, along with objections and questions the typical client brings up.  Have this tape transcribed into text.  Cut it up and paste it together like a real letter.  Put a killer headline in there to get their attention.  And test it out in a mailer.)

Direct mail will help you get new clients – period. So start using it.  Especially in this day and age with the state of email and spam – direct, physical, mail is almost a rarity.  Learn to use it in your business and you will rapidly grow your business and the number of new clients you have.

2) Get your clients to buy more.  Let’s say your average order size is $147 based on past client’s buying habits.  Now let’s say that you could get people to spend another $50 at the time of purchase (called an upsell).  This $50 extra is much more profitable as they already have the check book or credit card out and are ready to purchase – so there is no cost of sale (except for the product cost).  Usually upsells are where most of the profit is (would you like fries with that?  This one question puts billions of dollars in the pockets of McDonald franchise owners pockets.)  Asking one question – and raking in the extra money.

Find something else you can sell to the clients at time of purchase. If you don’t have something now – go find something.  Every business owner has one thing constantly on his or her mind – profits!  If you know of a product that your clients would love – go to the supplier of that product and make them a deal. You will help them sell more products in return for a discount on the purchase price (so you can make some money).

Put some thought into this – what else would your clients like to buy. 

Ask them.  

Notice what other people are doing to up sell at the till or at time of order.  Test it out in your business. And make sure that everyone that takes orders, is asking for the up sell.  Doesn’t do much good if only 30% of your people are asking the clients.

3) Get your clients to buy more often – most people only buy products and services at the frequency they should, when they are reminded.  Without a reminder, it is very easy to forget… or put off. Think about it – without the dentist reminding you to book your check for 6 months from now – or your doctor making sure you get your yearly –  it is                 
     so much easier to put it off for a while.  

Right?  Same goes with your own product or service.  

If you have a product that is consumable, or should be replaced every xx months – make sure you are in a position to contact your clients to remind them.  

Even if you have a one time purchase product, there are probably other products that you could sell to them after the fact. Maybe they replace the product every 10 years and just bought. What if there was a new special report that came out that shows the advanced secrets to using your products that has never been revealed before. Or maybe it is a car – should last them 5 to 10 years or so.  What if one year down the road you offer them a deal through a joint venture partner to give them an interior shampoo and clean that will extend the life of their interior by a couple more years.  

Use your imagination here a little and do some brainstorming on what else your clients could use that enhances their experience with your product or service.  There must be something.  If you don’t find it and bring it up to your clients… someone else will and they will start buying elsewhere.

Once again, the best way to keep in touch with your clients is through a direct mail campaign.  Every month or so, send them an offer for something.  Or even just send them a monthly tips newsletter – the point is to keep your name in front of them so that when they are ready to buy again, or they know someone that is ready to buy, then you are the first person they think of.

Many people get concerned about mailing their clients that often, thinking it is too much.  It is not too much if you provide them with a good reason to get in touch, an incentive to buy from you again or a great story to tell.  It is proven that if you make $XXX dollars from your client list by mailing once a year, you will double the $XXX amount by mailing twice a year. It will double again if you start mailing every 3 months and so on. 

The optimal frequency is once a month – with a compelling offer, tip or story to tell.

To summarize… most of your profits will come from your clients AFTER they have first bought from you.  

It is your duty to keep in touch with them, find out more about them, treat them like gold, offer them additional products and services that can change their life and make it more enjoyable for them.  

Show them you are an expert in your field, that you understand them and their situation in life, that you have solutions to their common problems and most importantly that you care more for them than you care about your own business.

The day you fall in love with your clients more than you love your business is the day that you move forward at a rapid pace to living the life you have always dreamed of.

I wish you the best and may your days be filled with happiness and joy!

Best of success,

Troy White
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“Turning Your Words Into Wealth”

troy@SmallBusinessCopywriter.com
Another Lead Generating Ad I am Running. This generates me 50+ highly qualified leads every time I run this.  Note that I customize part of the call to action and reason why to the newspaper they are reading.  I highly recommend you do the same.


SALES LETTER GOING WITH FREE REPORT

"If a Corporate World Flunkie Can Write a 

Simple Letter That Made $47,857 in 48 Hrs…

What Can You Do?"

Monday 3:47 pm, Calgary

Hi Oscar,  

   If you seriously want to improve your bottom line income or     profits over the next 12 months then the next 5 minutes you spend reading this letter will be the most important thing you do all week, month, or year.
My name is Troy White and I am a born and raised Calgarian.  The only reason I mention that is to prove to you I am not some out-of-towner that flies in and promises big things then disappears on a plane the next day – never to be seen or heard from again.  

 The sole purpose of this report is to discuss one thing                                                           more money in your bank account… 

Does any of this sound familiar?

· Are you tired of hearing of others making huge dollars in their own business… and wish it was you in their shoes?

· Do you want to make more money – but just have not been able to find the right way to do it – on your own terms?

· Have you read the books, listened to the self improvement tapes – and still are not getting the results you want?

· Are you sick and tired of all the crap out there promising, but not delivering?

· Do you honestly know that you are destined for more in life than you are living now?

I can relate!  I was there right along side you for many years.  I tried import/export. I tried marketing other peoples products. I had my own business where my pay was directly related to the hours I put in – and the pay sucked!  I have a looooong list of things I tried to make work over the years.  

I even have a STACK of business cards of all the ventures I started and ran over the years – soon - they are to be framed as a reminder of what I did to get where I am today.

This is not about me though – this letter is all about you – and showing you a simple skill that anyone can learn that guarantees you never again have to wonder where your next dollar is coming from in your personal, or business life.…  

· This IS about you earning significantly more money – working less than you do now. 

· This IS about you learning a skill that can take you anywhere in the world that you want to live.  

· This IS about you learning a skill that requires nothing more than a pen and a pad of paper as your tools.  

· This IS about a skill that can exponentially grow a business with one simple letter or web site. One client very recently (Feb 2005) made well over $750,000 on a SUNDAY!  All by drivining massive amounts of traffic to his web site (and sales letter at the site).  A certain percentage of people WILL buy every time (if done right).

· This IS about you discovering a skill that is highly sought after by businesses world-wide.  

Lastly, this IS about you learning a skill that will help you market and sell any product you want… at a rate that dumbfounds all of the so-called marketing professionals that teach at your local community college.

You see, the skill you are about to discover is not something that is taught in the school system. It breaks all the rules you ever learned in English.  It will shock you when you discover how simple it can be to learn. And it will pleasure you to no end when you see dollar signs adding up in your mailbox and bank account.

The world of copywriting is a world that is RARELY discussed outside the inner circles.

The top copywriters in the world get paid up to $50,000 to write a letter for companies - PLUS – they receive 5% of the sales that their letter makes that company.  Many earn well in excess of a million dollars a year.

I don’t earn that much – yet.  If I did, I probably wouldn’t have much time to be writing this to you right now.  You see, not only do the top writers earn HUGE dollars – they are also in high demand and are typically booked up for 2 years in advance.

Imagine knowing that you will earn 6 or 7 figures a year for the next couple years – without having to find work – without having to answer to a boss.  

All this is VERY possible with the power of words…

I was very fortunate to meet up with the right mentors and partners in this field early on.  I followed their advice to a ‘T’ – and soon my rates tripled and even quadrupled in the matter of months.  The system I learned from them will stick with me forever – and I will never have a lack of money thanks to the skill of copywriting.

If you ask others what a copywriter is – chances are they have never even heard of one.  If they have, they may be misguided on what type of copywriter I am talking about here.

You see – when you look through a magazine or newspaper you will barely notice the advertisements that are there. They are usually done by an advertising agency copywriter... who is not held accountable for the RESULTS they get.   

Frankly, those ads typically suck!
Not all, but most.  How do I know? I base that claim on facts. Cold hard dollars.  Does the advertisement make measurable money when it is ran in the paper or magazine?  Advertising agencies usually don’t care – they care if the ad wins awards – not if it makes money (and the 2 DO NOT go together).  If an ad wins creative awards – it makes no money.  

The ads that make money are different. VERY different.

It’s called direct response advertising – and the world you are about to discover will guarantee you some significant life style changes.  Direct response means that a company knows right down to the penny if the advertisement worked and made money.  There are different techniques used to measure the response to the ad – but everything we discuss from here on in is based only on ads that have solid proof that they worked.

I have been writing copy for companies all over the world. I get paid in US dollars (gotta love that 20-30% boost to the bottom line!). Recently I started teaching these skills in a 2 day intensive workshop to business owners who are tired of dismal results in their marketing. 

Now, I want help from you.

You see, there will never be enough copywriters out there – the demand for our skills will never end. Products and services need to be sold – or jobs are lost and businesses close their doors.  And you can help those companies (or your own company) pull in incredible sales gains with an effective advertisement.
Look, I'm a corporate world flunkie!

I tried the big corporate world working for a large multi-national computer company.  Hated it.  Didn’t like bureaucracy or paper pushing.  So I quit. Went to smaller companies and that is where I learned some invaluable skills on how to grow a small business (I also saw quite a few of them fail for other reasons you will quickly discover).

A few years ago now I left out on my own… and quickly found (fortunately) some mentors and teachers that truly understood what it takes to make money in your small business and marketing. 

Since then, I have helped hundreds of people with their marketing and advertising.  Here are just a few of the industries I have helped: 

Health Care, Authors, Children’s Market, Chiropractors, Pets Products, Wedding Industry, Computers, Real Estate, Nutritional Products, Skin Care Products And Services, Weight Loss, Cook Books, Business Coaches, Personal Coaches, Seminar Promotion, Online Marketers, Spiritual Healers, Spiritual Products And Services, Copywriter Training, Network Marketing, House Painters, Plumbing Supplies, Restaurants, Printing Companies, Gift Baskets, Hypnotherapy, Sales Trainers And Coaches, Stock Trading, Ebay Training, Speaker Biography, Work At Home Moms, College Event Planning, Music Industry, Feng Shui Specialists, Web Site Developers And Hosts, Search Engine Specialists, Resort Property Sales, Art Gallery, Art Framing, Musicians... 
to name a few...  

Now, what does this have to do with you - right? 

One thing I have grown tired of is seeing all these high priced seminars taking place – people investing their hard earned money in a hope that it will help.  Then the seminar ends and they are left out to dry.  I personally have spent $5,000 USD on a single 3 day seminar so I know what a major investment like that can buy you.   I have attended 3 of these, and numerous others priced at $2,500 and less.  

If you have ever attended seminars like this that are focused on business (or any other industry – they are mostly the same) you know the game.  Tons of information crammed into your brain, a few sales pitches at the back of the room, and you are left to yourself to put to use the knowledge you gained. 

The sad part is 95% of people who attend seminars do not put into use the information they learned! 

Why?  

Time and effort.   

It takes a lot of time and effort to come back to your daily business and start implementing the techniques you learned.   

So, it’s time for something new! 

Announcing the Corporate World Flunkie Breakthrough – the Innovative and Effective Way to Turn Your Small Business Words Into Big Business Profits! 

Just a small sample of the skills you learn…

· One sentence statements that you can use on your business cards, faxes, correspondence, anything your prospects and clients see – that will make their jaws drop, their heads snap and the words “what did you just say” come out of their mouths like clockwork (when you can get prospects & clients to do this your competition literally disappears).
· Creating headlines that make money! In fact, the headline is 90% of the success in your marketing - yet 90% of businesses don't use them. See why so many people have poor results with their marketing?  Learn how to do it RIGHT and your profits are guaranteed to improve.

· Print ads that make more money per square inch than Donald Trump could ever dream of (imagine a small 2” x 2” ad that makes you thousands of dollars every week).
· Simple, inexpensive, postcard campaigns that can make you some serious coin.  One art framing business turned a $100 investment into $2000 in 5 business days. AND, every time they run the same promotion - they earn another $2,000.

· Web pages that actually work!  You are not in business to strictly entertain (you are in business to entertain for a profit – without profits you are out of business).  Less than 5% of the millions of web pages use effective copy to their advantage – those that do make obscene amounts of money from single page websites and promotions.
· Direct mail follow up systems that help you build stronger relationships with your customers, and have them waiting with anticipation for your next marketing promotion.  If done properly, you can mail your clients every week and they eagerly await what you are going to send them! How's that for a change?
· The surprising "little-known" skill you need to develop before you can write profitable copy – no one else is teaching this.

· Discover the art of headlines, which is responsible for 90% of the success of the advertisement. A world class headline will ROCKET your sales through the roof quicker than a Donald Trump reality show. You will be trained in how to create million dollar headlines using my exclusive, never before disclosed, techniques
· How to access the emotional keys that practically guarantee a sale.  You are full of emotion and your prospects are too – find the right emotion with the right appeal and they will literally be begging you to take their order and money

· Foolproof tips on grabbing a prospect's full attention, without which no one will read your copy.  Your prospects are busy, distracted people.  Get their attention in 7 seconds or less – or they are gone.  You will learn exactly how to literally FORCE them to read your every word… and whip out their credit card in a frenzy after they are done

· Four ways to improve every sentence for maximum sales impact. Tight, compelling copy will keep them reading – discover how to edit and tighten like a pro – and ensure that they read your story end to end

· How to add features to your headlines that almost compel your customer to read the rest of the copy.  With headlines being THE MOST important component of your copy - find out what is working today to pull in response rates 3 - 6 times higher than most professionally written copy
· Discover what the phrase "salesmanship in print" really means.  This phrase has been used to describe exactly what copywriting is for 100 years now.  Why is it important?  And what is the real 'hidden' meaning behind the phrase?

· How to get the envelope opened when you send a sales letter. You cannot succeed without this technique.  And it is easy to get confused on how to write copy for an envelope, or not write copy for an envelope.  The numbers are in – discover which wins
· How to prepare that all-important first sentence of any piece of copy. This gets your prospect to continue reading.  It is like a magnet that pulls their eyeballs to follow the flow of the copy.  How to write that first sentence is something rarely talked about - yet next to the headline it can be the most important grabber in your entire marketing piece

· Proven tips which keep your prospect reading continuously throughout the copy.  When you prepare copy the right way - people will read every SINGLE word you write.  One of my mentors most successful letters is a 52 page "special report" that goes out - and pulls in an incredibly large dollar amount for his client every year
· How to identify the features and benefits of your product or service.  Both are important but how you convey them to your prospects is critical.  A simple 3 step system you can use to find the real benefits of your product and put them in words that ignites your prospects interest level to boiling point

· Secrets which help you dramatize the benefits of your product. Benefits, not features, are the real sales hot buttons
· What simple thing you can do when the copy is not profitable that can often turn a loser into a winner.  Most of us realize it is not even feasible to be perfect all of the time and at times, your promotions aren't working.  Learn what to do, how to do it and how to turn a losing promotion into a MONEY MAKING superstar
· How to write a P.S. that can double your response.  Right after the headline, most people go right to the end to see the signature and the PS.  If you have a killer PS, at time, you can close the deal that quickly (I have done it).  They don't even read the copy - just the headline and the PS - then they order.  Find out how to make your PS as powerful as your headline
· 13 unique secrets to make your order forms more effective. Most order forms fail to do the job. But unless your order form does the job, no sales will be made.  Did you know 99% of copywriters write the order form completely wrong, and at the wrong time?  True.  Learn how to write one that people will not throw away or abandon

· 5 tips on how to make your copy inviting and easy to read. This alone will enormously multiply your selling power.  Once they start reading your letters or promotions - you MUST make sure they there is nothing holding them back from reading the entire thing... stopping only to order

· Scientifically tested tips on getting your prospect to order now. Delay is death in the marketing world.  Listen in on the secrets of creating one letter (that took Ted 4 hours to write), that FORCED the company to hire 7 people just to open the checks!  That company only was looking to make $200k from that promotion - they ended up making somewhere in the vicinity of $8 Million dollars - from a letter written in an afternoon
· A 9-step formula that will allow you to prepare advertising copy (even if you have never written a word) 100 times more potent than the best Madison Avenue ad agency
· Discover the lost art of creating offers which cause your product to sell like hotcakes. People are inundated with advertising - last I heard 3,000 per day the average person sees.  When you learn this technique yours may be THE ONLY ONE they read that day

· How to create subheads which are so mesmerizing your prospects with short attention spans can just read them, and not all the copy, and still get enough benefits to order 

What may be the most important part of this entire package…

· 87 Areas That You Can Immediately Make Money From With Your Newly Discovered Skill!  All this is great information and will help you make unlimited income for the rest of your life – but it is useless if you don’t know how to get started earning an income immediately.  If you have your own product or service right now – it is simple – use the techniques you learn here and you will see substantial gains to your sales and profits.  If you don’t have products right now – you need an action plan to make money – and here it is.

What this skill doesn’t require…

Major investment – all you truly need to start is a pen and a pad of paper. Not earth shattering stuff here – just some simple techniques to put the right kind of words onto paper.

Luck – to make money in this business it actually has nothing to do with luck.  In fact, there is nothing in this business that cannot be measured, right down the penny. So luck is not a necessity

Education – this actually can work against you if you let it.  You see, what they taught you in English class – does not work in the real world of selling your products or services via copywriting.  You have to write to a grade 7 level of reader (more on why this is important in the course)

Talent – the art and science you are about to learn is something that ANYONE can learn.  There is a fast track method of learning that I will share with you. I personally used this method to double my rates in 2 months – and you can too.

Experience – there is a serious lack of people like you in the marketplace. Business owners NEED your help.  Your experience is secondary – all they care about is RESULTS!  You will learn how to give them the results they need, no matter if you have never worked a job in your life. Experience means nothing in this game to get started.

Youth – my mentor Ted Nicholas still writes copy 6 hours a day – and he is into his 70’s now.  He exercises 2 hours a day and writes for the remaining 6 hours a day. His writing has turned an almost-bankrupt basement run business into a $100 million dollar powerhouse in less than 6 years – all with the power of words.  Youth is not necessary to succeed in this.


It does require this though…

Belief in yourself, a commitment to break free of your present day situation, and, a desire to build a better life for yourself.  Ok, and some basic smarts to follow the template I give you.

What I will share with you works. It works for me and works for many others across the world. We are an elite group though – few people actually even know what a copywriter is.  The mega-rich business owners DO know though. Chances are, they have used copywriters over the years to reach the levels of success they are experiencing now.

Joe Sugarman – sold millions of pairs of his BluBlocker sunglasses through effective copy

Ted Nicholas – went from $100k in debt to debt-free and $200k in the bank – within 6 months! All due to the power of copywriting

Joe Vitale – used to live on the street – now living a truly wonderful life and commanding a healthy 5 figure sum to write a letter for others.

John Carlton – works 6 months a year on average and makes HUGE dollars writing for others when he feels like it ($25k per letter minimum)

Gary Bencivienga – charges $50,000 per letter plus 5% of the take.  Earning well in excess of a million a year

Gary Halbert – wrote a one page letter that made him so much money that he had to hire a team of 23 people just to open the envelopes in his mailbox!  This single letter sold ten’s of millions of dollars – of a product the people could have gotten for FREE!

And untold thousands of direct mail marketers that use effective copywriting techniques to earn themselves as much money as they want in business and in life.

Did You Know....

On June 17, 2002 USA Today reported...

“In 2001, direct marketing

ad expenditures grew in a

tough economy, while

traditional ad spending

shrank. Sales generated

from direct marketing rose

9% to a whopping $1.86

trillion in 2001!”

And continues to grow at a RAPID rate! You are needed.

Direct response advertising can reach hundreds or thousands of people in a day - much more than with live sales reps.  

No more cold calls - let the direct marketing pieces you create do it for you and you ONLY have to work with warm leads - or paying customers. 

This is no bull…  

· Effective marketing materials WILL put more money in your bank account.  

· Effective marketing materials WILL create additional profit streams ( a strategy that is revealed in the course manual). 

· Effective marketing materials WILL help you create a client list worth its weight in gold (and you will be taught how to mine that gold as well).  

· Effective marketing materials WILL allow you to work less and earn more.
· And the skills to write effective marketing materials WILL allow you to replicate your success in any business, or industry, you desire. 

Results are guaranteed.  That is rare in itself in this day and age. 

Now, how much is the course – right? 

As a test campaign, I am pricing this extremely low. Why? Because I want to test the waters here with response. And I want to help out a few friends I know personally get the help they need that cannot afford my $3,500 USD (minimum) price tag. 

I am offering you the opportunity to work with me on this home study program follow up program for only $127 (CDN), $97 (USD).   

Not only that, I will throw in a whack of bonuses for free…

Bonuses Goods You Will Receive
#1 Free Critique of any 3 marketing pieces you want improved.  This alone is a $600 minimum charge outside of the clinic.  I will go through your ad you write (with your newly discovered writing skills) and fine tune it so it pulls in more clients, and more money.  You will receive headline ideas to test, bullet points to test, order form tweaking to get more orders - everything you need to make more money with your ads.  (value $600)
#2 The Success Formula Book - a must own book with the 3 most critical skills required to become successful in life and in business. Bob Burg is a fantastic writer and a great guy as well. ($5)
#3 Binder full of notes, headlines, bullet points and sample ads you can use from here on in to make your ads pull in money quicker than a late night infomercial (value $197)
#4 Profit Secrets Revealed - my own creation and a great guide to what I believe is understanding the true essence of growing a small business. Done right, done properly. (value $27)

#5 Unlimited Email Support for 90 days – considering my hourly rate is $250 per hour – the price on this is hard to measure.  The fact though – I am here to help you use these skills to make money. Follow my system and you have a number of opportunities you can start with. I will show you what to do first, second and third. And I will show you where the real money is. (value – significant)

#6 An 87 Minute Audio Webinar walking you through the simple ways to turn your words into wealth.  This seminar was a $47 investment at the time and was credited with creating some kick but advertisements for the people who attended – yours free. Pop in the CD and sit back and start turning words into wealth. (value – $47)

#7 Entrepreneurial Spirits – The $10 Billion Dollar Book.  53 authors shared their thoughts on creating financial abundance using some unconventional approaches.  Did it work?  $10 Billion dollars worth of proof! (Value $37)

Total Value in bonuses - $913

Here’s the catch: First, you have to work at it.  The ads you can create will make you serious money… but you do have to work at it to earn it.  Once you start getting your stellar results in from your business, I will be asking for a quote or testimonial from you.  This will help you market your business as well (I will provide your business information and links from any place I use your name and testimonial). 

You are 100% guaranteed as well

I realize that you don’t know me that well yet so I am going to back this offer up with a guarantee you cannot refuse.  Reserve a copy of the course (details on reservation sheet at end), read through the information, test it out to prove I know what I am talking about.  Take a full 365 days to test it out and make yourself some money with the tools you have. At day 364 you can then decide if this is delivering on the promises made.  If you feel it did not deliver on the promise – package it up and send it back to me for a no-hassle, 100% money back refund.  Not only that – KEEP all of the bonuses.  

You can keep $931 worth of freebies just for giving it a try.

How much more fair can I be?

Reserve your copy today – right now before you forget – on the form attached. 

To your success,

Troy White - "Turning Your Words Into Wealth" 

403.259.4566 (phone)

403.259.2092 (fax)

PS – Your success is guaranteed in the Marketing ESP Package.  Either you walk away with a free education that will put thousands of dollars in your pocket, or you walk away with marketing materials that are guaranteed to double your profits.  No matter what, you win.  For $127 you definitely have nothing to lose and everything to gain! Reserve a copy.  I look forward to working with you.

PPS – This system works!  There is almost unlimited demand and opportunity out there for those who master this skill.  With 4 BILLION web pages out there – you have massive opportunity for finding paying clients immediately.  Every single web site that is trying to sell a product or service needs your help.  Let alone, the hundreds of thousands of businesses in Canada alone that need your help.  

Have your own product or service to sell?  This is the quickest way to put cash in your pocket immediately. A 3 word change in your marketing can product a 500% increase in profits! Learn how to master this skill now – and reap the rewards tomorrow.  I guarantee you will never look back.
ANOTHER 2 STEP ADVERTISEMENT

“Can Success Really Be That Easy?”

Truthfully – yes. But, also truthfully – no – the majority of the time.  You see, success is something that any one of us can attain… it may not be easy… but with the right things in place it is inevitable.

If you are seriously interested in taking your life to the next level then what I am about to share here may shock, disturb and annoy you.  But it is the honest truth that you must hear.

This is the truth that put $50,000 

into my pocket in one month.
It is the same truth that many of my clients have used to launch successful business, get better paying jobs, lead healthier and happier lifestyle – and help people feeling down and out discover their true calling and life purpose.

My name is Larry Wayne and I have something I want to share with you.  But, you must listen closely as some close minded people may dismiss this before they even give it a serious thought.  Yet, it WILL help you live a better life.  

37 years ago I discovered something that helped me get 99.5% on a college exam – without studying!  Since then, I have found this same thing has created more success and happiness in the world than perhaps anything else out there.  

What is it that makes success so easy for some?

I am talking about the ability to use your given inner-power to control your destiny.  You have all the power within you that you need to accomplish great things.  You can create as much money as you want. You can live a life in complete happiness. You can eliminate negative situations and people from your life.  You can heal seemingly insurmountable health problems.  The list goes on with hundreds of situations you can improve when you understand and tap into this power.

I have been coaching others for 35 years on what this power is and how you can use it to its fullest potential.  

Now it’s your turn…
Call me today at 403.228.0300 and we will arrange a free consultation.  All I require of you is to show up with an open mind and a deep-seated desire to change the direction of your life.  We will sit down for 30 minutes and find out what you would like changed, and I will share with you how I have been able to transform hundreds of peoples lives and futures with the use of their inner power.

It’s simple.  It’s within you now.  It’s very powerful.  It can create the future you have always dreamed of.

Discover how to tap into it - and use it to create anything and everything you have always wanted.

Call me today for your free consultation at my office.

CONGRATULATIONS!!!!

You have just done more than 99% of business owners in existence today.  

This system will create an endless referral source once we have it designed, tested, and perfected. Anytime you need new clients – you run an ad and mail out the packages.  Simple – yet none of your competitors are doing it.

If you have any questions on the assignment – please call me at 403-259-4566 or email me at troy@smallbusinesscopywriter.com
FOLLOW UP SYSTEMS

No matter how great your leads are, unless you have a solid follow up system in place, you won’t convert nearly as many as you should – or could.  This month we will work on the exact follow up sequence you can use to make money on demand. 

Once the letters are written, tested and improved – you can send these out as often as possible and you will know that you can make $xx,xxx every single month as long as you are sending out a certain number of letters.

If your letter #1 converts 10% of your prospects into buyers, letter #2 converts 5%, and letter 3 converts 3% - you have 18% of your prospects that you can convert to paid clients – without a single meeting or phone call – the letters can do ALL the work.  

If you get 100 new leads a month – 18 of those will become paid clients. If each client brings you $500 in profits – you can guarantee you will earn $9,000 per month (as long as you get 100 qualified leads a month).

So remember, the goal of all these exercises is to build you a business system that makes you money month in and month out.  Something you can repeat, grow, or shrink, depending on how much business you need or don’t need.

First Things First!

Who in the heck are you selling to?

While this sounds simple – I can bet you probably haven’t written it down.  I just did this exercise myself recently and I can tell you right now – it is powerful – and will open your eyes quickly.

Who is your ideal client?  Be specific here – it is useless otherwise.

What age are they?

Married?

Kids?

Income Level?

Hobbies?

Books read?

Passions? 

Work? Industry?

Kind of car they drive?

What they look for in businesses they buy from?

What kind of clothes they wear after work?

Again, the more specific you are here, the better this will work for you.  Write down ALL the details you can think of when you picture your perfect client. 

Now turn it into a bio or speech that is coming from them. 

“My name is (perfect clients name here), details on them……” 

Turn this into a WANTED poster just like below.  Find a photo you can use that shows your ideal client…

Stock photography links

http://www.istockphoto.com/
http://freestockphotos.com/
http://www.freeimages.co.uk/
http://pdphoto.org/PictureHome.php?md=cid&q=&cid=30&mat=pdef&NextPage=120
http://www.dreamstime.com/
 (www.istockphoto.com is dirt cheap for photos – or search for “free stock photos” online to see what you can find – but paying $1 through istock will certainly be cheaper than spending an hour or two of your time searching the net – what is your time worth?)

Here is one of my Perfect Client Blueprints (you can have multiple bios or blueprints for your business if you sell to different niche markets).


[image: image1.wmf]
If you, or someone you know, fits the profile below, contact us immediately.

My name is Jennifer Derem. I am a 35 year old passionate entrepreneur that is willing to do whatever it takes to find my own success and freedom in my business.  I have already made my business successful, having been in business for 3 years already and growing, but I know I am capable of a lot more.

I know there is much more I can learn and do to help my clients further, and to help myself earn more from my business so I can give back to my community. I am willing to read, listen and attend any and all events that will help me get to where I dream of being.  

I have a true passion to be financially free in the next 5 years and with my newfound freedom will share my good fortune with those who need it most… and with those who want to achieve more in their own lives.

I am willing and financially able to work with a mentor who shows me how to take my business and my life to the next level and beyond.  I know and believe in a higher power and understand that my external world and reality is completely dependent on my internal guidance and state.

I have a true willingness to see and believe in the big picture… and I can see exactly where I will be in 5 years time from now.  I understand that it is only through real financial freedom and success that I can give back and leave a legacy for all those who follow in my footsteps.

I am willing to try new things on a continual basis and I will find out what I need to make this dream become a reality. 

And when I find it – I will take action without hesitation. 

If you, or anyone else you know, fits this description… 

contact Troy White immediately at 403.259.4566 or through troy@smallbusinesscopywriter.com to receive your FREE 3 Ways To Grow your Business Report, The Success Formula Book and Turning Your Words Into Wealth training video.
No catch, just free help to grow your business.


Imagine the different ways you can use this wanted poster!

· Print it off and hand it out

· Hand on bulletin boards

· Have a web page dedicated to it

· Newsletter insert

· Invoice envelopes – when mailing invoices – add this to the inside

· Send to all your clients with a request for referral letter (the poster shows them exactly what you are looking for

· Give to joint venture partners so they understand your ideal client

· Leave behind on tables (restaurants, coffee shops, meetings, library)

· Fax out to clients

· Place in lobbies of joint venture partners

· Leave on tables at coffee shops

· Have hand delivered to households with high percentage of “perfect clients”

· Use as insert in Val-Pak type of promotions

· Use as a follow up email (or as a signature file at the end of your email) to clients and prospects

· Put a price tag to the poster - $50 Cash Reward – type of thing

To start…

Back to the next step…

1) once your wanted poster is done (do not even think about doing the rest without the wanted poster – it should be considered a necessity before doing anything else) then you need to create a sales letter.

2) Here is the flow to a good sales letter

HEADLINE

SUBHEAD

INTRO

PROBLEM

SOLUTION

PROOF IT CAN BE FIXED

REMINDER WHAT HAPPENS WHEN IT’S NOT FIXED

WHAT ACTION THEY NEED TO TAKE TO FIX IT

3) Start with your best, most powerful, headline you wrote in month 1. Expand on it in a subhead. The subhead is designed to flow from the headline (and the headline is the AD FOR THE AD – the main purpose of the headline is to get them to read the subhead – the subhead designed to get them to read the first line – first line designed to read the second – and so on – and so on. 

Examples…

"New Book Reveals How A Desperate 

Man From Wisconsin (Now Happily

Married To An Actress) Lost 120 

Pounds... And... How You Can Do The

The Very Same Thing, Here In Texas!"

NEXT

"Can I Give YOU an Entire MONTH of Coaching via my Brand New Marketing & Motivation Mastermind Program...
for Only $4.95?"

"Join This Exciting New Program and Get Intense, Spoonfed Doses of My Personal Marketing and Success Secrets Twice a Month via Phone and Internet. I'll Even Give You the First Month for Only $4.95!
But You'll Want to Act FAST, Because I'm Only Taking on 100 Initial Charter Members. Read on to Get the Full Scoop...and Wait 'til You See What Else I'm Giving You!"
NEXT

REVEALED:
The Internet Marketing Secrets of
Multi-Million Dollar Online Powerhouse
After hours of discussion and debate – and more than
a few bottles of wine – the leaders of a $250 million
Internet marketing powerhouse have agreed to take the
secrets of their online business model “public”
They were going to charge half a million dollars
for this privileged information…
Today, I’ll show you how to get your hands
on their secret strategies for less than $20
NEXT

ATTENTION Coaches, Consultants, Authors, Speakers, 
and Solo Entrepreneurs:
“Who Else Wants ME to Guide Them PERSONALLY, Step-by-Step, to Make More Money on the Internet, Just Like I Do?”
NEXT

Broken-down "fat loser" exclaims ...
"Wife Caught Cheating!"
You're about to learn the fool-proof technique my friend used to catch his wife cheating on him with another man (right under his nose) and how he used the tragedy to launch a $40,000 a month business.

NEXT

Canada's Govt.-Authorized Royalty Checks Can Ensure You Never - EVER - Run Out of Money
Smart Americans cashing in on this
program are pocketing
$59,000 to $162,000 every 2-3 years
_ _ _ _ _ _ _ _ _

THE INTRODUCTION

You should get the point by now.  Next, start on your introduction.  This should start with a brief sentence – one that may even be shocking.  The point, easy reading… and you are trying to get them into the flow of your writing and your story.
You can try a grabber (a dollar bill, blank cheque/check, round tuits, anything you can think of makes a perfect grabber (something designed to grab their eye balls and compel them to read on.

Here is one example…

As You Can See, I’ve Attached A Lance Armstrong “LIVESTRONG” Band To This Letter.
Why Have I Done This?
Actually, There Are Two Important Reasons:

1. I have something very URGENT to tell you, and I needed some way to make sure this letter gets your attention. 

2. And, secondly, since what I have to tell you concerns how you can Live Strong, I felt this band was appropriate. 

Dear [name], 

Lance Armstrong just won the Tour de France for a record 7th consecutive time! If you watched the tour (or even the highlights on the news), you saw possibly the most physically fit human being...ever. 

Some interesting facts about Lance: 

· His resting heart rate is 34 beats per minute (the average person’s is 75). 

· His heart pumps 9 liters of blood with each beat (the average person’s pumps 5). 

· His body eliminates lactic acid (the waste byproduct produced by muscles under stress that causes muscle fatigue) 15% more efficiently than even his closest competitors and almost twice as quickly as the average person. 

· In 1996 he was diagnosed with advance stage testicular cancer and was given only a 40% chance of survival. 

Not only did Lance kick cancer’s rear-end, he kicked all his competitor’s rears seven years running. He is the most inspirational athlete I’ve ever seen... 

And He Inspired Me To Write You This Letter

The letter goes on from here and details what it is all about. Notice how it flows and is easy to read.  That is what we want for yours.

NOTE: If you have a tough time doing this – you can either record yourself talking to your perfect client (pretend they are there or have an associate be your perfect client for the recording) – or you can call me and I will guide you through the recording process.  Speaking it flows more natural – so do what works – then transcribe it onto paper and turn it into a letter.

Here is another one…

To stock market traders who want to make a fortune in the market… from those who are:

Announcing:

The “Fast Track to Millions”

Elliottician Traders Seminar

LIVE and Hands-On Training Program

October 27-29, 2004

Discover and witness for yourself how Mark Lindsay, Elliottician’s 26-year

old self-taught Head Trader – just back from a whirlwind tour of the world’s

major trading floors – has developed and executes a system that allows him

to pick smokin’ set-up trades up to 6 times faster than probably anything

you’ve witnessed before...

Plus…

Learn all the secrets that allowed Rich Swannell – creator of the amazing

Elliott Wave Analyzer 4 software and the “Refined Elliott Wave Principle”

– to develop a bullet-proof system that now has a documented and

scientifically proven track record of forecasting the direction of the markets

with a 98.5% rate of accuracy!

Rich will show you specifically how to apply his strategies and tactics to

massively boost your trading profits!

From the Desk of Rich Swannell, Creator of the "Refined Elliott Wave Principle"

Dear Stock Market Trader,

If you have 3 days and 3 nights available in late October… and you would like to

discover the inside secrets on how Elliottician’s Head Trader, Mark Lindsay, on a

daily basis, trades and pulls money out of the markets at will...

Then JOIN US for the premier “Fast Track to Millions” Elliottician Traders

Seminar in Los Angeles on October 27 through 29, 2004.

Mark Lindsay has a breath-taking track record – he called top of the AUD$ two

months in advance at 0.80c, saying this is a blow-off move and a changing trend will

usually follow - and he nailed it to the pip (0.000 of a cent). And he is going to show

you LIVE precisely how he does it!

Here’s the deal:

For 3 intensive days and 3 intensive nights… Mark and I will sit with you in front

of a huge screen… and trade the markets LIVE… in REAL TIME… picking

winning trades and nailing them right there and then in front of your very own

eyes!

You will get to witness how it really works with the big boys! No theory, no

messing around… Mark will point out one of his proprietary “set-ups”… then go

live on the markets… pick a trade to demonstrate his point… and nail it!

Real trades… real time… real money… REAL PROFITS!

We want YOU to experience a real trader at work…
Do you see how easily these flow from the headline on?

Remember – the formula to follow is: 

HEADLINE

SUBHEAD

INTRO

PROBLEM

SOLUTION

PROOF IT CAN BE FIXED

REMINDER WHAT HAPPENS WHEN IT’S NOT FIXED

WHAT ACTION THEY NEED TO TAKE TO FIX IT

For this assignment, I first want you to create letter number 1.

When you create the letter – follow the template above – BUT – do not edit as you write.  Just get in writing mode (again, the easiest way to do this is to hand write out other highly successful ads or letters first – then start writing your own. THIS WORKS! It is (by far) the easiest way for you to get into the flow.  

Once you start writing in flow – just write, write, write until done. Then go back and edit and make sure it fits the model above.

This is step 1 of the 3 letter sequence.

For now, that’s enough. We will cover how to easily add on 2 more steps after you hand in your first letter.

Send it to me at troy@smallbusinesscopywriter.com when ready.

EDIT TIPS

· After you have written without editing, go from the end of the letter backwards. Read one sentence at a time and see if it makes sense- if it flows – if you don’t stumble – or if it even belongs in another section all together.

· Read out loud – if you stumble on anything – so will your readers (and they won’t buy if you make them stumble).

· Have a 10 year old read it to you. If they stumble – make it easier to read.

· Sprinkle testimonials throughout the letter – be specific if possible with the positive benefits they received from your products and services.

· Always add a PS – which can just be a summary of the big benefits and why they need to act now. Or, it can also include a separate (unannounced bonus).  Many people will read the PS before the letter – so make it powerful and full of ZING.

· There are many more tips on writing effective sales letters in the Sales Letter Success System. As well, the Marketing Reminders package is the most effective way to start communicating on a regular basis with your clients.
Your Cash Generating Cleansing Routine
helps clear any self-defeating beliefs - and zones in 
on the most important tasks for the day, week and month.
First, who runs the show? Really. You – or your customers and employees?  It is a common trap we all fall into. We let the business take over our lives. And we start to resent what we are doing.  A viscous circle. The main thing you need to understand is that YOU, first and foremost, must be the one in control.  You must be the one that tells others the rules – and makes sure the rules are adhered to. 
This starts with how accessible you are. 
Are you checking emails 14 times a day (or more)? Are you answering your phone every time it squawks? Maybe doing the duties that a $10 an hour helper could do?
If any of those sounds true to you – then you are NOT in control.  You must know what your time is worth (which we did earlier in exercise #10).  
With that number in mind, you can now determine where to best invest your time… doing things that generate revenues… and outsourcing things that don’t.

Get a piece of paper out and track how many times a day you check your email… I will bet it’ll disgust you! The first time I did this – I counted 19 times (and probably missed a time or two).  19 flipping times to check email! Imagine if you ran to the front door of your house 19 times a day to check mail – people would think you have lost your mind.  

Now, with all the Blackberries (Crackberries as they are fondly called) and other so-called productivity tools out there – you may be checking emails 30 or 40 times a day.  Absolutely unnecessary and a complete waste of time. There is ALWAYS an easier way to remove yourself from the frontlines and let others take the brunt of the onslaught of emails, faxes, orders and phone calls.  YOU are the expert – be one.  Experts never forget who’s in charge… themselves.

The Action Reaction Formula
I was fortunate to learn early that money loves speed – and that failure is actually a form of success. You have to try things and find out what works… and it will never happen perfectly the first time.  If you aren’t trying to fail, you will never succeed.

In fact, the faster you fail – the faster you will find success.

Money loves speed.

The more speed you have in your business, the more you will attract money.  And the best way I can say it is “TAKE IT SERIOUSLY!” Don’t pretend you will try one thing this week and another thing next week. Take 10 things and try 2 of them a day! MAKE the time. If you want serious change in your life and business – make a serious change!
Me? 

Many times I feel like my head is swimming as I have so many things on the go at once.  But it has reaped great rewards for me in a short period of time

Some of my daily actions I take – and I recommend you do too:

Habits – get up early and write. Huge rewards. I had a 6 month span where all I did was wake up at 5:30 am and I would write for 2 hours before my kids got up. I got so much done in an average week just from that alone. You can easily write 2 books a year at that speed. If you don’t want to write – read a motivational or uplifting book (non-fiction). BUT, I can say this: writing every day will turn into the most profitable habit you ever have! You can use these writings in numerous ways in your business, and the rewards will be great.
Nutrition – find what works best for you for energy, and a clear mind.  Eat fruit only in the mornings is a great way to feel good and clear – and keep a healthy system going. One fabulous tip I learned was the 3 apple a day technique.  3 apples a day is an excellent health foundation that will keep you healthy and thin.  Eat them throughout your morning (with no other foods) or spread the apples out so you eat one an hour before each meal. Try it for a couple weeks and see for yourself how good you feel.
Exercise.  Guilty! I put on 30 pounds when I stopped kickboxing and took to running my own business from behind a computer screen. I am back to martial arts now – and that “rush” feeling is something that I missed deeply and look forward to experiencing when I am in my class. Find something, anything, that helps you work up a sweat. 3 times a week is ample for 30-60 minutes at a time.
Hire a coach. Years ago, those in business didn’t quite get this. Athletes made sense – but business? Now it is more commonly understood and adhered to.  And it makes sense. Coaches can see things you can’t – both good and bad. They can motivate you. They can hold you accountable to your actions and promises. And they can make it happen for you, versus stumbling along trying to tackle it all yourself.
My thoughts: hire one making much more money than you. And check their references.  I made the mistake of hiring one once that sounded good on paper, but was a disaster as a coach. I now have one who is phenomenal and I suggest you find one too. If you are interested, I have a small coaching program I run for a select group of people. It is not cheap – and you will be held accountable for your own results. But those results can be fabulous!
Read – lots.  I am guilt of reading too many business books – and too few novels. I think the advice to read 4 business books for every 1 novel is a good one.  Business books – the reason is self explanatory (remember the one big idea philosophy). Novels – because you need to expand your mind and because much of what makes for a successful business involves building character into your marketing and day-to-day operations. Novels provide you with exceptional character building ideas… if you put your mind to it.  See the newsletter reports for more on this.
Invest in seminars. But be careful.  Seminars can be a very powerful way to fire yourself up, meet incredible entrepreneurs, and discover techniques to grow your business that you may have never even thought of before.  But, make sure the speakers are all high quality success stories.  Make sure there is some form of a guarantee. And make sure the seminar promises to help you with your existing business, not distract you with another business “opportunity”. Those are a dime-a-dozen, and are not the answer to success.  Learn as much as you can about marketing, advertising, and the mindset of the successful.  Master those 3 and you will succeed in any business you decide to take up.
Start a mastermind… preferably more than one. If you haven’t read Think and Grow Rich by Napoleon Hill, go get it! It is only $10 new, and you can probably find one at your local used book store.  That one signle book has created more millionaires than any other book in existence… you think there may be an idea or two for you in there? Damn rights! One of the best ones is the mastermind principle.  In a nutshell: meet regularly (weekly or bi-weekly preferred) with 3 to 5 other driven entrepreneurs. Discuss your business challenges, and ask for suggestions on what to do or who to talk to. Keep the conversations positive and helpful. Look deep to find the right people – preferably get people from other industries as you will expand the viewpoints and not get pigeon holed into thinking like everyone else does in your industry.
The key with the action reaction is to do many things – all at once. Take MASSIVE ACTION and see what happens. Test new ads, new sales campaigns, new success mindset ideas, new client referral ideas… weekly… all at once. Some will work and some won’t. But the ones that DO work will make you a fortune.
The power (and profits) behind taking action

It does not take much to get free publicity. Really! All it takes is some initiative on your part – and a few minutes here and there to find the right tools to use.

I subscribe to a number of newsletters that either educate me, or share tools that help me promote myself. 

One of which is Small Business Netcast. They do a regular online radio show and pod cast. Last week they had a promotion to find entrepreneurs who want more publicity in their business, by being interviewed on their show. Remember, all radio, magazine, and newspaper editors NEED CONTENT! You can help them. 

I expressed my interest to them, yesterday I got an email saying they had a spot open for the afternoon. 3 hours later I was finished my 20 minute interview with them. Today I am on the netcast – and on itunes. 

Total time invested from me?

3 minutes max to reply to their email.

20 minutes for the interview. 

The results? 

We will see… but the more links and mentions you have out there… the more you will attract the right kind of clients. 

Have a listen for yourself to discover some of the biggest mistakes entrepreneurs and authors make in the marketing of their business.

Are you oblivious to the gold around you?

What could be your easiest and most profitable promotion may be lying there, right under your nose.  

It seems that nearly every small business owner I talk to is constantly looking for new customers. Despite the fact that more emphasis should be put on your existing clients than finding new, there is a formula you can follow to attract more than enough new ones. 

First, open your eyes! As much as I personally dislike all the negativity in most newspapers, there are hundreds of potential story ideas and promotional themes you could use.

What does it take? 

VERY LITTLE!

Here are some headlines from my local paper today:

- Total smoke ban on Tories' agenda

- Good as Golden - Globes set stage for Oscar showdowns “Meryl Streep won her sixth Golden Globe, this one as best actress in a musical or comedy for The Devil Wears Prada."

- Flames riding gusher of support thanks to hot economy

- City building boom fuels national record 

- Blockbuster Video: "The Illusionist" top rental

Each one of these could be a potential reason to be in touch with your clients to promote your products and services. 

This may seem a little abstract to you right now, but it is one of the keys to marketing success… the ability to see beyond the obvious and look for magical themes for your promotions.

For example:

Total smoke ban on Tories' agenda – they want to ban smoking in all bars and restaurants. Sounds good to me! I am an ex-smoker and the thought of being able to go out to a bar or restaurant without having to smell or breath second hand smoke works for me.

Potential theme idea I could run: My 5 Year Anniversary and a BIG Thank You to the Tories! October 2001 I took the plunge and quit smoking… and haven’t looked back. I don’t miss the smell, taste, expense, or feeling – period. And in honor of the big smoke ban taking place in our fine city – I want to extend to you a special offer.

Bring in the coupon below, and for my 5th year smoke free you can buy one product (anyone of them in our showroom) and get a second one for only 5 CENTS! That’s right – a nickel sale. 5 cents for your second item… no catch as long as the second item is of equivalent or lesser value.

Good for 5 days from today.

[I can say this: Barry Lycka who heads up my mastermind group and is a VERY successful plastic surgeon runs nickel sales once or twice a year on plastic surgery procedures. While his competitor’s thing he is crazy, Barry is the one laughing to the bank… consistently pulling in large 6 figure paydays when he runs a nickel sale. If it works for him – it will for you too.]

One other theme idea I could run:

Good as Golden - Globes set stage for Oscar showdowns - “Meryl Streep won her sixth Golden Globe, this one as best actress in a musical or comedy for The Devil Wears Prada.”

Promotion: Let’s say I run a marketing consultation business…

My ad: Local Calgary Entrepreneur Challenges Local Business Owners with the Devilish Marketing Platinum Awards Ceremony. Announcing the first annual award for the most outlandish and daring marketing promotions in use by small businesses. If your marketing is  “edgy” or is considered by many to be risqué… this is for you.  

These are just off the cuff ideas – you would definitely put more time into your own. But the key is: look at what the media is talking about – and piggyback on their efforts.

Find a hot topic – write a related hot promotion – then make sure all your local media knows what you are doing (as well as national and international media). If you do it right, you will get exposure and you will make more money.

I dare ya! Try it.

How to write a great sales campaign

Sell just one thing

One product or service – can offer multiple bundles of that product or service but only one core product or service

Give away your ideas and products

(or at least make it seem like you are literally giving it away)

The importance of headlines

(Will make or break your success – http://www.cosmopolitan.com/) – (e.g. How to Get Over Him: The No B.S. Guide to Surviving a Breakup, Are you a big loser? Get fit and have a ball, Lose it for good, The truth about getting in shape, Cool winter moves for a hot bod, Your daily dose of inspiration, Trend Alert: Pre-Holiday Boot Camp, A Cure for Upper Arm Flab)

Write as people actually speak in everyday life

(Use the readability Score in MS Word – “tools -> options -> spelling & grammar -> grammar section -> click on “Show readability Statistics” = = next time you work on a document go tools -> spelling and grammar -> after spell check is done you will get the readability stats – aim for grade 6-9)

Use emphasis tools to allow the reader to “hear” your voice tone and inflection while reading:

Bold, italics, underlined, ALL CAPS, parenthesis

Use punctuation to allow reader to “hear” your pausing and pacing while reading:

Write to a campaign, not just a letter

Multi-step – reuse your strongest parts – hit main selling points differently in each step of campaign – test different headlines and emotional hot buttons – lead them

down a path

Generate emotion

Fears:

Fear of Embarrassment ...

Fear of Failure ...

Fear of Poverty and Want ...

Fear of Loneliness ...

Fear of Dependence ...

Fear of Death ...

Big Frustrations:

Feel unappreciated ...

Feel powerless or trapped ...

Feel used or taken advantage of ...

Feel deprived of things

Feeling that life is going by too fast

Get to the point immediately

(Try deleting your first 2 or 3 paragraphs – many times it helps getting to the point – king of like clearing your throat)

The power of the word “mistake”

Admit you are not perfect

Display your weaknesses

The all-important P.S.

Announce a surprising bonus

Summary of offer

Emphasis on what they have to lose or gain

Make it super easy to buy

Multiple purchase options, fax, phone, online, offline

Payment options

Make sure you have scarcity built in

(The more scarce it is the greater the demand, and the greater the price

that they would be willing to pay)

Keep it simple and clear

Easy to understand action steps.

Clear order form.

Strong headlines.

Reasons why they should buy – and buy now

One word sentences, one sentence paragraphs, one-word paragraphs

Keep paragraphs limited to four lines, five at most

Reduce their risk of purchase

Magic words for a powerful guarantee: a) No risk b) No hassles refund c) No questions asked d) Simply return it and you’ll receive a no hassle, no questions asked guarantee

Even if you do ask for your money back, you may keep the bonus items as my gift just for giving us a try

“Let’s say you’ve got $1,000,000 tied up in your little company and suddenly, for reasons unknown to you, your advertising isn’t working and your sales are going down. And everything depends on it. Your future depends on it, your family’s future depends on it. I walk into this office and sit down in this chair. Now, what do you want from me? Fine writing? Do you want masterpieces? Do you want glowing things that can be framed by copywriters? Or do you want to see the #!@%$*&#@! sales curve stop going down and start moving up?”

            ---Rosser Reeves

The 3 things EVERY successful business owner 
needs to improve and master:
Times are a changing as they say… and the internet makes everything happen at warp speed (Spock would be proud).

1) You must learn how to build and nurture your customer relationships. Sound simple? Then why is it that service everywhere SUCKS so bad?  It is simple… yet no one is doing it.  I have uncovered a secret system that is making entrepreneurs a small fortune in record time… and I am going to show you how to implement it in your business.  One lady earned $250,000 extra in revenues in 5 months using this alone (all from a $1,000 monthly investment she put into her clients).

2) You must learn how to create simple promotions on an on-going basis. Business is about revenues and growth… without either you will be out of business in no time.  I have created a system (complete with ready-to-copy, word-for-word templates) you can ‘steal’ from me and use tomorrow in your business.  This has never been created before (that I have been able to find) – and you will be the first to start using it in 2007.

3) You must learn how to cut through all the bull out there (sorry for the bluntness but I am just as sick of it as you are) and zone in on what really works in marketing your business. The scary part for most?  It isn’t about the next whiz bang website technique you use… or attending the greatest seminar being pitched by all the hype-sters.  It is about the way you THINK about your business… about the money you make… and about the people you attract into your business.

Those are the starting parts to greatness in 2007… but one CRITICAL piece must stick with you to make this all work.

IMPLEMENTATION.

What is the most profitable daily action you can take?

When it comes to marketing and growing a business, entrepreneurs tend to get stuck as to what they should be doing next to reach their yearly goals and objectives. They go from placing ads, to using coupon books, maybe some yellow page space, possibly even the odd mail out to people.

Which are all part of the marketing mix.

But, one of the most profitable daily things you can start doing is writing. No, you do not have to aim to write a book (although a book can be one of your greatest lead generation tools)… nor do you need to write a masterpiece.

Writing for 15 minutes a day (at minimum) will grow your business faster than you could ever imagine (especially if you have never used this technique before).

Things to write about: 

Client case studies – their experiences with your company, your service, your products 

Life – people love to hear about your personal life, dreams, goals, and ambitions. This does require you stepping out of your comfort zone (which is very good thing)… but you will immediately begin create a relationship with your clients that will last for many years to come. 

Your staff – write about them, how much they help you, how much you appreciate them. Also try writing short articles from their perspective about working with you, about working direct with the clients, about their lives and experiences or dreams and ambitions.

Seriously, writing for 15 – 30 minutes a day will do amazing things to grow your income – and your expertise.

You will have to commit to this – as once a month is a waste of your time (although it is better than nothing).

How to use your writings:

· Newsletters 

· Blogs 

· Websites 

· Booklets for lead generation 

· Sales Letters 

· Brochures 

· Tip Sheets 

· White Papers 

· Use as audio cd 

· Email follow ups 

· Postcards 

· Catalog copy 

· Coaching program material 

· Articles for on and offline

An easy way to get going if you find yourself stuck to start writing: 

List out 3 of the topics you would like to write about on the top of the page 

Set a timer for 5 minutes Press start on the timer.

Without thinking about it, start writing using the 3 topics you wrote out – you must mention all 3 topics in the first paragraph  Write for 5 minutes (even if it is rambling writing that makes no sense at first)  When the timer goes off, stop writing 

Do it again, or continue on from where you started for another 5 minutes… then another… then another

This helps break through a writers block – and it does work if you try it. Once you use this technique for a while it will be much easier to write without this method. 5 minute chunks keeps it simple.

(HINT: shut off phones and DO NOT check emails while doing these drills)

If you commit to doing this for the next 6 months, you WILL experience profound breakthroughs (and profits) in your business this year. It has happened to me – and it will for you too… guaranteed!

The mind-boggling power of a print newsletter

Not long ago, I attended a local Glazer Kennedy Inner Circle meeting. These are localized chapters of the Dan Kennedy/Bill Glazer marketing and advertising team.  A diverse group of all industries – and all levels of expertise in the direct response market.

I spoke for some of the meeting on writing holiday promotions that make you money – and make your clients fall in love with your approach.  Simple letters you can send out at any time of the year that make new sales, reactivate old clients, or just to say hi and keep in touch.

Rita was there are shared a story of the results she has seen using simple print newsletters to grow their automotive business.

5 months ago:

· They run an automotive repair business on their farm

· They have a number of employees

· They do not live near a town or city – no local nearby population to draw from

· They had never really kept much of a database

· People have to drive for miles to visit their shop and get their car repaired

She starts working with Ron Ipach, who is a long time Dan Kennedy student, who now teaches automotive shops how to use good marketing techniques in their business.

One of the techniques taught is in the power of print newsletters.

Rita started her first print letter 5 months ago.

4 pages

Jokes

Facts

Trivia

Cartoons

Specials on repair work

GET THIS: she bought a list of addresses surrounding her (quite a wide circle out in the country). She has no names – just the addresses of these people. Bought 5,000 names to mail to.  Once a month the 4-page print newsletter gets mailed cold to these names.

The point is – she has no list to mail to – a completely cold list that had never even heard of her before – this is important as you will soon see.

It costs her $0.10 to print each and $0.10 to mail each (unaddressed – bulk mail)

So – her total outlay per month is $1,000 to mail to 5,000 homes. ($5,000 total to mail the newsletter each month for 5 months).

Her results:

OVER $200,000 in new business! Over 250 new clients!

With a simple print newsletter.  Now, if Rita can do this with a completely COLD list – what can you be doing with your own client database? Imagine what is possible if you put this same investment out there every month.

200 thousand dollars from a 5 thousand dollar investment. For every $1 she invests, she gets $40 back into the business.

So, do I have your attention yet? Do you see how powerful and profitable this is?

When will you start doing it then?

CONCLUSION

The Direct Mail Detox System works. When you learn how to master the proper mindset, with systematic processes to generate qualified leads, then run consistent follow up letters and campaigns to convert leads to buyers… you then have a million dollar system.

What you have purchased here, contains the essence of a $75,000 education.  It is what I have invested… it is what I personally use in my own business (and I proudly say this is the reason for my rapid rise through the ranks, and to now working with the top copywriters and marketers in the world)… and it is what I implement in my clients businesses as well.

The system works – if you work IT!

Please do not let this sit on your shelf… it will make you no money there.  If you take this course, go through the various pieces and start taking MASSIVE ACTION and implementing the ideas here – you will see profound differences in a very short period of time.

1) get clear on what you stand for and what makes you unique

2) get clear on who (exactly) you are marketing to

3) customize your marketing to those ideal clients (and customize even further for the publication you are marketing in)

4) generate leads first – then follow up to generate sales

5) Keep in touch with prospects and clients alike monthly (newsletters, promotions like laid out for you in the marketing reminders, sales letters (as outlined in the sales letter success course), find ways to capture the medias attention… and test and track EVERYTHING. Find what works – repeat. Find what doesn’t – analyze why it didn’t – either try and fix or dump all together.  Repeat.

Remember, I am a phone call away! I don’t typically answer my phones without a scheduled appointment, but I will get back to you within 48 hours if you leave a message.

To your marketing success!

Troy White, Turning Your Words Into Wealth (403.259.4566)










Before we go on, I want to make one thing very clear…





At this point, you may be starting to think “I am not in the real estate or mortgage business! This is not what I need.”  





You are right that the business I am showing here is different, but you would be wrong in saying it doesn’t apply. Marketing and advertising success is based on some basic principles that DO apply to every single business in existence. 





No matter what industry you are in – what I will share with you in this book, and in all the supporting material DOES apply to your business.  YOU have to use that mind of yours to make it fit.





I have been very fortunate to learn from the best in the business – multi-millionaires and billionaire-business-builders alike. The common theme? They understand that marketing and advertising success is based on the basics – and keeping it simple. It all boils down to some basic information that anyone can use. Once you master the basics, you can move from industry to industry and achieve exceptional levels of success using these same principles. This is the exact same reason that you could strip any millionaire of their business, their contacts, and their money – and within 3 years (maximum), they would be back to where they were, chances are, even more successful and more wealthy than before they lost it. 





How? 


The basics.  They “get” the basics and know those same rules apply anywhere and everywhere with a little creativity and a little application and testing.





So please don’t fall for this trap – that is the trap that keeps entrepreneurs poor. That is the trap that causes 85% of businesses to fail within their first 5 years. 





The key is to understand the basics and then FIND WAYS to make it apply to your business. This works. It has worked for me and it has worked for every single successful person I know and work with.





And it will work for you.





Best Headline (test in quotes and without)


FREE Report is yours for the asking…





If you seriously want to … this may be one of the most important things you ever read.





My name is …. and I admit it… story continues.





I want to share with you my … formula that guarantees you _____ … FREE.  








All you need to do is use what I give you and your ___ will improve.  Why free? Because 


_______________, and I have a little something to give back.  





Call me at xxx.xxx.xxxx … leave your info and I will send you the “Special Report Name” Report and a best selling book called “The Success Formula”. 





Just call xxx.xxx.xxxx right now and I will mail it out to you immediately. No catch. 











If A Corporate World Flunkie Can Write A Simple Letter That Made $47,857 In 48 Hrs – What Can You Do In Your Business?





FREE report is yours for the asking





If you seriously want to improve your income over the next 12 months, this may be one of the most important things you ever read.


My name is Troy White and I admit it – I’m a corporate world flunkie.  Tired of it, I left to start my own business and discovered the 3 steps to growing your small business (and income)... rapidly.  Easily repeatable, and simple to follow.


I want to share with you my 3 step formula that guarantees you double your income… FREE.


All you need to do is use what I give you and your income will improve.  Why free? Because Business Edge has been a great group to work with, and I have a little something to give back.


Call me at 403.259.4566… leave your info and I will send you the “3 Ways To Grow Your Business” Report and a best selling book called “The Success Formula”.


Just call 403.259.4566 right now and I will mail it out to you immediately. No catch.





Rather than busting your behind trying to get ahead – why not do it the simple way?


Fast results guaranteed.








Are YOU Making The Most Out 


Of Your Customer Relationships?





Announcing a FREE service to help you attract


more clients and improve your cash flow.





Calgary, AB - It’s a proven fact that up to 63% of your clients will buy elsewhere due to indifference.  Learn how to maximize your customer relationships… while improving your bottom line bank balance.  Depending on your business, a 5% increase in customer retention CAN mean up to a 95% boost to your year end profits. 


To receive your FREE training dvd and 2 marketing booklets (Creative Marketing Tips and Maximum Profits In Minimum Time), all designed to helping find the greatest opportunities to improve your marketing, fill out the form at � HYPERLINK "http://www.PromoProfits.com" ��CreativeMarketingTips.com� and everything will be mailed out to you immediately.   


Or, if you prefer to leave your name and mailing address via message – leave your details at 403.259.4566.


This is 100% free. There are no sponsored links, no pop-up ads, no banner ads and nothing you have to buy. 


Why? Because Business Edge Readers are among the best entrepreneurs I’ve ever worked with, and this is my way of giving back. (go to the website to find out who I am). See the webpage for Forbes endorsement of this material.


One last thing: in 2006, one of my clients sold 1,175 products in 48 hours during a new launch - - another sold 20,500 books in 24 days, ALL using the techniques you get here for free. Call now. No catch.














"Troy, thanks for all your great work.  Your copy is energetic and engaging and touches deep into the soul of the exact audience we are targeting.





Your last piece created over $47,857 in revenues for us, within the first 48 hours... not only that... it all happened during the weekend which is absolutely the worst time to launch a new web campaign like this.  Thanks again Troy, I look forward to many more successful product launches


with your expertise at my side." 


Joel Christopher, Best Selling Author





"While I'm tough on writers, he is one of the best young copywriters in North America today.  I can recommend his services without hesitation" 





Sincerely, Ted Nicholas, The King of Print Advertising and personally responsible for $4Billion dollars worth of products sold with effective advertising





You also learn the 3 step formula I personally used to leap frog above thousands of other writers in rates, respectability and work!  This alone will save you years of struggle and learning.  It is designed to be as easy as it gets and will permanently re-wire your brain to be one of the best in the world! Guaranteed





"Troy White has the absolute gift to Turning Words Into Wealth! If you are serious about increasing your bottom line profits – hire Troy today!  He will over deliver and will get you the results you desire. Grab him now and profit tomorrow!"  


Dr Joe Vitale, Best Selling Author








Troy wrote an advertisement and a special report for me that I had to stop using! Not because it wasn't working - but because it was bringing me in too many leads!


Thanks Troy... you are my new secret weapon to build my business.


Donna-Lee Powers, Calgary








$60 Investment - $1,200 PROFIT – enough said!  Troy’s techniques work and will make you a ton of new marketing profits.  Don’t miss out on this chance – the returns are amazing – and RAPID!  Jennifer Burgess, Full Circle Hypnosis, Calgary
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